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Introduction

As a business owner, imagine driving over 1 million targeted visitors to your website each month without
spending a dime on ads. This eBook, which you are about to explore, is packed with 200 free strategies and
real-world examples, offering a treasure trove of actionable tactics to make this a reality, no matter your
industry. From optimizing your Google Business Profile to mastering SEO fundamentals, creating
engaging content, and leveraging social media, these methods are designed to boost visibility and
attract organic traffic.

Take "Bean Bliss," a coffee shop that saw a 30% increase in free traffic to their website by refining their
online presence, or "TechBit," which gained thousands of visits through guest blogging. These strategies
are universal. A landscaper could build a content hub on "Evergreen Gardening Tips," a retailer could
repurpose product guides for Instagram, or a consultant could host webinars on industry trends. By
consistently applying a mix of these proven, no-cost strategies tailored to your niche, you can tap into
vast audiences, establish authority, and scale your traffic to millions—all while keeping your budget
intact. Dive in, adapt these strategies, and watch your website or URL link, to a profile page or social
media channel, thrive.

Never forget: the more strategies you use, simultaneously, the higher the free traffic to your website
or URL link per month. Plus, all marketing strategies come with their own unique step-by-step instructions
to make them easy for you to follow. The first strategy starts on page 14 below but you need to read the
instructions between pages 3 and 7 in order to use this eBook properly. All instructions are easy to follow
but If you come across any strategy, where you are unsure of how to use it correctly, the most important
thing you need to successfully guide your way is common sense! Applying common sense will clear up
any doubts especially for beginners in digital marketing.

Important Notes

This eBook is mainly written for users that are already at intermediate or advance knowledge level of
digital marketing but beginners can also be able to use this eBook once they get through its low learning
curve, if any. The step-by-step instructions also functions as a checklist of important steps that must be
included, in the marketing process, for best results.

For beginners, if you encounter words or terminologies within the step-by-step instructions that you
don't initially understand, visit the glossary section of the suggested primary website or just simply
search for the terminologies on the internet. This will help you to fully understand the step-by-step
instructions in this eBook.

Also, due to the fact that the suggested popular websites frequently change and rearrange the location
of their page links, and because website pages may display differently depending on your location or
country, one or two step-by-step instructions, in this eBook, may not exactly match what you see on
current website pages. However, the instructions remain valid as a general guide to help you achieve
your main goal of generating free, targeted internet traffic. At the time of publishing, this eBook is
current and will be updated every year if necessary.

How to Use This eBook to Get Over One Million Free Traffic Visitors

For Easy Navigation

Every strategy listed in the table of contents of this eBook is linked to the page where its instructions are
provided. For example, if you double-click on "71. Engage in Online Communities" in the table of
contents, the eBook will navigate to page 24, where its instructions begin.
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The General Plan

This eBook contains 200 marketing strategies and if they are used simultaneously, will achieve over one
million free traffic visitors per month. Each marketing strategy comes with its own step-by-step instructions,
along with 8 popular website suggestions where the same, universal strategy can be applied or activated.
Therefore, 200 marketing strategies x 8 popular websites = 1,600 options that can be used to accumulate a
large, targeted and free traffic per month! Not too shabby. This total number of options can even be
increased further when you find more websites similar to the suggested ones or when multiple channels of
communications are achieved on most suggested websites. The possibilities are endless!

It's not necessary to use all 200 strategies to achieve over one million free visitors per month, but having
many options is a significant advantage. The more sources of targeted traffic you achieve, the greater your
potential sales or subscriptions, per month, on your website or URL.

General Format For all Strategies

Each strategy follows a format that provides a real-life example and up to 10 simple instructions detailing
how that real-life example was achieved. Below the 10 instructions, you'll find the URL of the primary
website - where these instructions were initially applied, followed by seven additional websites where the
same, universal strategy can also be applied. This is followed by a list of five "Don’ts"- things you should
never do when applying these instructions.

While following the instructions of your chosen strategy, you must tailor them (optimize them) to your
business niche or product. To do this, change the words and phrases in quotation marks and brackets (within
the 10 instructions), such as "Bean Bliss" on page 14 (Strategy 1: Optimize or Create Your Google
Business Profile), and replace them with the relevant terms to your business or product. Additionally,
whenever you're asked to search for keywords, find highly relevant ones to your business niche or
the product you're currently selling, to achieve the best sales or subscription results.

Eventually, you will earn enough money to start paying for digital ads. If you wish to do so, there’s also an
extra list of 50 paid marketing strategies included in this eBook, found between pages 214 and 263. My next
eBook, "The Best Way to Use Paid Digital Ads Without Losing Money" Will provide highly

valuable instructions which will guarantee that you make a profit. Provided, your products, services or

social media channels are in high demand.

Examples of How to Optimize a Strategy:

2._Perform On-Page SEO (On Page 15)

Below, in Example 1, are the original instructions for strategy 2 (same as on page 15 of this eBook). This
strategy can be used for the SEO optimization of any landing page, website’s main page, social
media profile page, etc. This strategy is very useful for targeting relevant customers that are
searching for your product, service or content on the internet.

In this example, the step-by -step instructions are for optimizing a page for PetPals business

niche “dog training tips”. Notice that | have highlighted all the optimized words and phrases in yellow —
these are the phrases that you will need to change and optimize to your business niche or product on your
landing page, website’s main page, etc.

Page 4



Example 1:
"PetPals" optimizing strategy 2 for "dog training tips"

2. Perform On-Page SEO

Step-by-Step Instructions:
1. Research Keywords: Use Google Keyword Planner to verify and choose relevant terms like "dog

training tips."
2. Optimize Title: Craft a title tag under 60 characters (e.g., "Dog Training Tips 2025").

3. Write Meta Description: Create a summary under 160 characters (e.g., "Best dog training tips for
2025!).

4. Use Headers: Add H1 for the main title and H2/H3 for subtopics with keywords.

5. Insert Keywords: Place the primary keyword in the first 100 words and naturally throughout.

6. Add Internal Links: Link to three related pages (e.g., your website.com/puppy-care).
7. Optimize Images: Use descriptive file names (e.g., dog-training.jpg) and alt text.
8. Improve Readability: Keep sentences short and use bullet points for tips.
9. Test Mobile: Check with Google’'s Mobile-Friendly Test tool.
10. Submit to Google: Index the page via Google Search Console.

Website URLs:
Primary: Google.com>search console

Additional websites where this same strategy can be used: Bing.com/webmasters, WordPress.com, Wix.com,
Squarespace.com, SEMrush.com, Ahrefs.com, Moz.com

Below in example 2, an Amazon seller, "Tom," focusing on a specific category like "eco-friendly kitchen
gadgets"”, could tweak the same Strategy 2, "Perform On-Page SEO", to drive traffic to his Amazon store
URL. Similar to how PetPals had optimized for "dog training tips" above in example 1, Tom could optimize
for "best eco-friendly kitchen tools 2025" below in example 2. He could optimize a blog post on his
website with a title like "Best Eco-Friendly Kitchen Tools 2025," linking to “Amazon.com/ shop/tomsstore”,
and used headers and image text like "eco-kitchen-gadgets.jpg." By submitting this to Google Search
Console and promoting it on X.com, Tom could funnel highly niched, sustainability-minded buyers to his
Amazon store - amplifying his traffic potential.

Below, in Example 2, are the instructions (for the same strategy 2) optimized for Tom’s business niche.
Notice that all phrases in quotation marks or brackets are highlighted in - representing the
optimized and highly niched phrases Tom would use for his Amazon store’s product page:

Example 2

"Tom" optimizing strategy 2 for "eco-friendly kitchen gadgets"
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2. Perform On-Page SEO

Step-by-Step Instructions:
1. Research Keywords: Use Google Keyword Planner to verify and choose relevant terms like _

2. Optimize Title: Craft a title tag under 60 characters (e.g., _)
3. Write Meta Description: Create a summary under 160 characters (e.g., _

II)'
4. Use Headers: Add H1 for the main title and H2/H3 for subtopics with keywords.

5. Insert Keywords: Place the primary keyword in the first 100 words and naturally throughout.

6. Add Internal Links: Link to three related pages (e.g., _).
7. Optimize Images: Use descriptive file names (e.g., _) and alt text.

8. Improve Readability: Keep sentences short and use bullet points for tips.
9. Test Mobile: Check with Google's Mobile-Friendly Test tool.

10. Submit to Google: Index the page via Google Search Console.

Website URLs:
Primary: Google.com>search console

Additional websites where this same strategy can be used: Bing.com/webmasters, WordPress.com, Wix.com,
Squarespace.com, SEMrush.com, Ahrefs.com, Moz.com

The Universal Application (This is the Key to success)

In the same way Tom would optimize Strategy 2 ("Perform On-Page SEO") for his business niche, he can
apply this same, highly niched optimization style to all the remaining 199 strategies in this eBook.
This will allow him to achieve over one million free traffic visitors—highly targeted to his URL link (his
Amazon store or any website page). All he needs to do is identify phrases in quotation marks and brackets
within the step-by-step instructions and change them to more relevant phrases — optimized to his
business niche or products. This is how you must also use these 200 strategies, no matter your business
niche—it can be done. Just ensure you use highly relevant and niched phrases, to your business, to
attract the most relevant free traffic, leading to the highest possible number of sales or subscriptions
for your business.

Further Examples of Strategies That Can Be Optimized in the Same Way as
Example 2 Above:

For a musician aiming to attract a highly niched audience to his website, the popular Strategy 11,
"Engage in Online Communities" (on page 24), can be tailored to fit his goals. Instead of Jane, the
gardening blogger, joining a subreddit, consider "Mike, the indie folk musician,” engaging in Facebook
groups like "Indie Folk Fans United." Mike could follow the same steps: join niche groups, introduce
himself as "Mike, an indie folk artist sharing acoustic vibes," and answer questions about songwriting or
gear while subtly linking to mikemusic.com. By offering high value content—like tips on fingerpicking
techniques—he builds trust and drives targeted traffic from music enthusiasts eager to explore his site.
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A print-on-demand seller, say "Sarah," targeting a niche market like pet lovers, can adapt Strategy 20,
"Create Engaging Videos" (on page 33), from YouTube. Rather than "FitFam" posting workout videos,
Sarah could script a 3-5-minute video titled "Top 5 Custom Pet T-Shirt Designs for Dog Momes," filmed
with her smartphone in a pet-friendly setting. She'd edit it with free tools like iMovie, adding her logo and
a call-to- action like "Shop these designs at SarahsTees.com." Uploaded to YouTube with tags like
#PetLovers, and promoted with teasers on Instagram, this video could draw pet-obsessed shoppers
straight to her site, boosting her niche traffic.

That's all for now. Remember to look out for my next eBook, "The Best Ways to Use Paid Digital Ads
Without Losing Money." Good luck!
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Free Strategies

1. Optimize or Create Your Google Business Profile

Real-Life Example: A local coffee shop, “Bean Bliss,” increased free traffic by 30% after optimizing
its Google Business Profile (GBP). Initially, their profile had outdated hours and no photos, but after
updates, they ranked higher in “coffee near me” searches.

Step-by-Step Instructions:

1. Claim Your Profile: Go to google.com/business, search for “Bean Bliss,” and claim it (if unclaimed, request
ownership) or simply create a new Google Business Profile.

2. Verify Ownership: Complete verification via postcard, phone, or email as prompted.

3. Update Basic Info: Log in, enter accurate name (“Bean Bliss”), address (123 Main St), phone (555-1234),
and website (your website.com).

4. Set Hours: Add current hours (e.g., Mon-Fri 7 AM-5 PM) under “Hours."

5. Add Photos: Upload 5-10 high-quality images (e.g., storefront, lattes, cozy interior) via the "Photos”
tab.

6. Write a Description: In “Business Description,” add a 750-character pitch (e.g., “Bean Bliss: Freshly roasted
coffee in a cozy setting since 2015").

7. Enable Reviews: Turn on review options and encourage customers to leave feedback.
8. Add Categories: Select relevant categories (e.g., "Coffee Shop”) to improve search visibility.
9. Post Updates: Share weekly offers or events via the "Posts” feature.

10. Monitor Insights: Check the “Insights” tab monthly to see search views and clicks.
Website URLs:

« Primary: google.com/business

+ Additional websites where this same strategy can be used: yelp.com, bingplaces.com, facebook.com,
apple.com/maps, tripadvisor.com, yellowpages.com, foursquare.com

Don'’ts:

1. Don't leave outdated info — Ensure hours and details are current to avoid confusion.
2. Don't skip photos — Profiles without visuals rank lower.

3. Don't ignore reviews — Failing to respond harms credibility.

4. Don't use generic descriptions — Highlight unique aspects.

5. Don't forget to monitor — Insights help refine your approach.
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2. Perform On-Page SEO

Real-Life Example: “PetPals” improved rankings for “dog training tips” from page 3 to 1 on Google,
tripling traffic to petpals’ website after applying on-page SEO basics.

Step-by-Step Instructions:

1. Research Keywords: Use Google Keyword Planner to verify and choose relevant terms like “"dog training
tips.”

2. Optimize Title: Craft a <60-character title tag (e.g., "“Dog Training Tips 2025").

3. Write Meta Description: Create a <160-character summary (e.g., "Best dog training tips for 2025!").
4. Use Headers: Add H1 for the main title and H2/H3 for subtopics with keywords.

5. Insert Keywords: Place the primary keyword in the first 100 words and naturally throughout.

6. Add Internal Links: Link to 3 related pages (e.g., your website.com/puppy-care).

7. Optimize Images: Use descriptive file names (e.g., dog-training.jpg) and alt text.

8. Improve Readability: Keep sentences short and use bullet points for tips.

9. Test Mobile: Check with Google’s Mobile-Friendly Test tool.

10. Submit to Google: Index the page via Google Search Console.
Website URLs:

 Primary: Google.com>search console

« Additional websites where this same strategy can be used: bing.com/webmasters, wordpress.com,
wix.com, squarespace.com, semrush.com, ahrefs.com, moz.com

Don'’ts:

1. Don't overstuff keywords — It hurts readability and SEO.
2. Don't ignore mobile — Many users browse on phones.
3. Don't skip alt text — It boosts accessibility and ranking.
4. Don't use duplicate content — Originality is key.

5. Don't forget updates — Refresh content regularly.
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3. Get Listed in Online Directories

Real-Life Example: "PizzaPalace” listed on local directories like Eater, increasing local traffic to
pizzapalace’'s website by 45% in two months.

Step-by-Step Instructions:

1. Identify Directories: Search “local business directories 2025" for sites like Yelp and Eater.

2. Create Accounts: Sign up on 5-10 directories using a business email.

3. Add Basic Info: Input name, address, phone, and website (your website.com).

4. Verify Listings: Complete verification (e.g., email or call) for each directory.

5. Upload Photos: Add 3-5 images (e.g., pizza, storefront) to each profile.

6. Write Descriptions: Craft a unique 100-word bio with keywords for each site.

7. Encourage Reviews: Ask customers to leave reviews on each platform.

8. Ensure Consistency: Check that NAP (name, address, phone) matches across all listings.
9. Update Regularly: Refresh hours or offers monthly on all profiles.

10. Track Traffic: Use Google Analytics to monitor referral traffic from directories.
Website URLs:

 Primary: yelp.com

» Additional websites where this same strategy can be used: google.com/business, bingplaces.com,
tripadvisor.com, yellowpages.com, foursquare.com, eater.com, local.com

Don’ts:

1. Don't list inconsistently — Mismatched NAP harms SEO.

2. Don't skip reviews — They enhance credibility.

3. Don't use outdated info — It confuses customers.

4. Don't ignore niche directories — They target specific audiences.

5. Don't forget tracking — Measure directory effectiveness.
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4. Build Backlinks

Real-Life Example: "TechBit" gained 20 backlinks from tech blogs via guest posts, driving 4,000 visits to their website
in a month.

Step-by-Step Instructions:

1. Identify Targets: Search “tech blogs accepting guest posts 2025" for 10 sites.
2. Check Authority: Use Moz or Ahrefs to ensure sites have DA > 30 (DA = Domain Authority)

3. Research Guidelines: Visit each blog's “Write for Us” page for rules.

4. Pitch: Email editors with a 100-word outline (e.g., “Al Trends 2025").

5. Write Content: Draft a 1,000-word article with a "your website.com” bio link.
6. Submit: Send via Google Docs with a “Ready for review” note.

7. Follow Up: Email after 5 days if no response.

8. Promote: Share the published link on X and LinkedIn.

9. Monitor Links: Use Google Search Console to track new backlinks.

10. Build Relationships: Thank editors and pitch again in 3 months.
Website URLs:

» Primary: moz.com

« Additional websites where this same strategy can be used: ahrefs.com, semrush.com, google.com >
searchconsole, guestpost.com, blogger.com, medium.com, linkedin.com

Don'ts:
1. Don't target low-quality sites — They hurt SEO.
2. Don't over-link — One natural link is sufficient.
3. Don't ignore guidelines — Follow site rules.

4. Don't spam editors — Personalize pitches.

5. Don't stop at one — Aim for multiple backlinks.
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5. Post to Social Media

Real-Life Example: "CookEasy” posted daily recipe tips on Instagram, driving 3,000 visits to cookeasy's
website in a month.

Step-by-Step Instructions:

1. Choose Platforms: Select 2-3 platforms (e.g., Instagram, X) based on your audience.

2. Plan Content: Create a 30-day schedule of posts (e.g., recipes, tips).

3. Design Posts: Use Canva to make visuals with your logo and “your website.com”.
4. Write Captions: Craft engaging captions with hashtags (e.g., #RecipeTips).

5. Schedule: Use Buffer (free tier) to post daily at peak times.

6. Add Links: Include "your website.com” in bio or posts where possible.

7. Engage: Reply to 5 comments per post within 24 hours.

8. Share Stories: Post daily Stories with swipe-up links (if available).

9. Analyze: Check platform analytics for reach and clicks weekly.

10. Adjust: Tweak content based on top-performing posts.
Website URLs:

« Primary: instagram.com

« Additional websites where this same strategy can be used: x.com, facebook.com, linkedin.com,
pinterest.com, tiktok.com, threads.net, youtube.com

Don'’ts:

1. Don’t post randomly — Consistency matters.

2. Don't skip visuals — Text-only posts underperform.
3. Don't ignore engagement — Replies boost visibility.
4. Don't forget links — Drive traffic to your site.

5. Don't ignore analytics — Data guides strategy.
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6. Include Hashtags in Social Media Posts

Real-Life Example: “StyleTrend” used #SummerFashion2025 on Tiktok, gaining 2,000 visits to their website in a week.
Step-by-Step Instructions:

1. Research Hashtags: Search TikTok for trending tags (e.g., #SummerFashion2025).
2. Select Tags: Pick 5-10 relevant hashtags with 10K—1M uses.

3. Create Post: Write a caption with "your website.com” and a photo.

4. Add Hashtags: Include them in the caption or first comment.

5. Test Variations: Try niche (e.g., #FashionNiche) and broad tags.

6. Post: Share at peak times (e.g., 7 PM) via Buffer.

7. Engage: Reply to 3 comments using hashtags.

8. Monitor: Check hashtag performance in TikTok Insights.

9. Adjust: Swap underperforming tags weekly.

10. Cross-Promote: Use the same tags on X for wider reach.

Website URLs:

+ Primary: TikTok.com

+ Additional websites where this same strategy can be used: x.com, facebook.com, linkedin.com,
pinterest.com, instagram.com, threads.net, youtube.com

Don'ts:
1. Don't overuse hashtags — Too many look spammy.
2. Don't use irrelevant tags — They attract the wrong audience.
3. Don't skip research — Random tags waste effort.
4. Don't ignore engagement — It amplifies reach.

5. Don't stick with flops — Drop low-performing tags.
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7. Use Landing Pages

Real-Life Example: "FitGear” created a landing page for a free workout plan, driving 2,000 visits to their website

in a month.

Step-by-Step Instructions:

1.
2.

3.

4,

9.

10.

Define Goal: Decide the purpose (e.g., sign-ups for a workout plan).

Choose Platform: Use “"WordPress” or "Wix" to build the page.
Design Layout: Add a headline, image, and sign-up form via “Mailchimp”.

Write Copy: Craft a clear CTA (e.g., “Get Your Free Plan Now!").

. Optimize URL: Use a simple slug (e.g., your website.com signup).
. Add SEO: Include keywords in title and meta description.
. Promote: Share the link on Instagram and X.

. Test: Check mobile responsiveness with Google’s tool.

Track: Monitor sign-ups and traffic in Google Analytics.

Update: Refresh content monthly to maintain interest.

Website URLs:

Primary: wordpress.com

+ Additional websites where this same strategy can be used: wix.com, squarespace.com, weebly.com,

mailchimp.com, hubspot.com, unbounce.com, leadpages.com

Don’ts:

1. Don't clutter the page — Keep it focused on one goal.

2. Don't skip CTAs — Users need clear direction.

3. Don't ignore mobile — It's half your traffic.

4. Don't forget tracking — Measure success.

5. Don't let it stagnate — Update regularly.
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8. Target Long-Tail Keywords

Real-Life Example: "TravelBit” targeted "best budget travel Europe 2025, increasing organic traffic to their
website by 40% in three months.

Step-by-Step Instructions:

1. Research Keywords: Use SEMrush to find long-tail terms (e.g., "best budget travel Europe 2025").
2. Analyze Competition: Check top-ranking pages for difficulty (aim for <40).

3. Create Content: Write a 1,500-word guide targeting the keyword.

4. Optimize Title: Use the exact phrase (e.g., “Best Budget Travel Europe 2025").
5. Add Meta: Include the keyword in a <160-character description.

6. Use Headers: Place the keyword in H1 and H2 tags.

7. Insert Links: Add 3 internal links to related travelbit.com pages.

8. Publish: Post on (your website.com) and submit to Google Search Console.
9. Promote: Share on Pinterest and X with the keyword.

10. Track: Monitor rankings in SEMrush after 4 weeks.
Website URLs:

« Primary: semrush.com

- Additional websites where this same strategy can be used: ahrefs.com, moz.com, google.com
>searchconsole, ubersuggest.com, keywordtool.io, answertherpublic.com, bing.com/webmasters

Don’ts:
1. Don't pick high-competition terms — They're hard to rank.
2. Don't skip optimization — SEO drives results.
3. Don't ignore promotion — Social boosts visibility.
4. Don't use short content — Depth wins for long-tail.

5. Don't forget tracking — Measure keyword success.
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9. Start Email Marketing

Real-Life Example: “FitLife” grew its email list from 500 to 5,000 subscribers in three months by sending

weekly fitness tips, driving 2,000 visits to their website.

Step-by-Step Instructions:

9.

10.

. Choose a Platform: Sign up for a free account on Mailchimp at mailchimp.com.

. Build a List: Add existing customer emails (with consent) to your Mailchimp audience.

. Create a Sign-Up Form: Design a simple form in Mailchimp (e.g., “Get Weekly Fitness Tips").

. Embed Form: Add the form to (your website.com) using Mailchimp’s embed code.

. Plan Content: Outline a weekly email (e.g., “Top 5 Exercises”) with a link to (your website.com).
. Design Email: Use Mailchimp’s template to create a branded email with visuals.

. Schedule: Set emails to send every (Monday at 9 AM).

. Promote: Share the sign-up link on Instagram and X (“Join our fitness list!").

Track Opens: Monitor open rates and clicks in Mailchimp's analytics.

Refine: Adjust subject lines or content based on performance after 4 weeks.

Website URLs:

« Primary: mailchimp.com
« Additional websites where this same strategy can be used: constantcontact.com, sendinblue.com,

hubspot.com, getresponse.com, convertkit.com, zoho.com/campaigns, activecampaign.com

Don’ts:

1. Don’t spam — Only email those who opt in.

2.

Don't send irregularly — Consistency builds trust.

3. Don't skip CTAs — Include links to your site.

4. Don't ignore analytics — Use data to improve.

5. Don't use generic content — Tailor emails to your audience.
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10. Guest Blog

Real-Life Example: Tech blogger Sarah wrote a post for TechCrunch about “Al Trends in 2025,” linking to her website,
gaining 5,000 referral visits in a week.

Step-by-Step Instructions:

1. Identify Targets: Search “tech blogs accepting guest posts 2025" for 5 sites (e.g., TechCrunch).

1 n

2. Research Guidelines: Check each site's "Write for Us” page for rules (e.g., 800-1,200 words).

3. Find Contacts: Locate editor emails (e.g., editor@techcrunch.com) from the site or LinkedIn.

4. Pitch: Send a 100-word email outline (e.g., “Al Trends 2025") with your credentials.

5. Write Article: Draft a 1,000-word post with stats and a (your website.com) link in the bio.
6. Format: Use headers, bullets, and an image (e.g., from Unsplash) for readability.

7. Submit: Share via Google Docs with a “Ready for review” note.

8. Follow Up: Email after 5 days if no reply.

9. Promote: Share the published link on X and LinkedIn.

10. Track: Monitor referral traffic in Google Analytics.

Website URLs:

+ Primary: techcrunch.com
« Additional websites where this same strategy can be used: wired.com, forbes.com, medium.com,

entrepreneur.com, mashable.com, inc.com, huffpost.com

Don’ts:

1. Don't pitch generic topics — Unique ideas stand out.

2. Don't ignore guidelines — Non-compliance leads to rejection.
3. Don't over-link — One bio link is enough.

4. Don't spam editors — One follow-up is sufficient.

5. Don't skip promotion — Amplify your reach post-publication.
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11. Engage in Online Communities

Real-Life Example: Jane, a gardening blogger, joined the “Urban Gardeners” subreddit and answered
questions about composting, driving 1,200 visits to her website over a month.

Step-by-Step Instructions:

1. Find Communities: Search Reddit for “gardening subreddits” (e.g., r/UrbanGardeners).

2. Join Groups: Sign up at reddit.com and subscribe to 3 relevant subreddits.

3. Read Rules: Check each subreddit's sidebar for posting guidelines.

4. Introduce Yourself: Post in the intro thread (e.g., “Hi, I'm Jane, a gardening blogger!”).

5. Answer Questions: Reply to 5 posts weekly (e.g., “Best compost? Try 3:1 mix— [your website.com]”).
6. Share Value: Offer tips without self-promotion unless relevant.

7. Update Profile: Add “Gardening tips at [your website.com]” to your Reddit bio.

8. Engage: Comment on 3 replies to your answers with added insights.

9. Monitor Activity: Track upvotes and responses to gauge interest.

10. Analyze Traffic: Use Google Analytics to measure referral traffic from reddit.com.
Website URLs:

« Primary: reddit.com

« Additional websites where this same strategy can be used: quora.com, facebook.com/groups,
linkedin.com/groups, discord.com, forums.net, stackexchange.com, nextdoor.com

Don’ts:
1. Don't spam — Focus on value, not promotion.
2. Don't join irrelevant groups — Stay niche-specific.
3. Don't break rules — Violations risk bans.

4. Don't ghost — Consistent engagement builds trust.

5. Don't expect instant results — Community trust takes time.
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END
OF
SAMPLE

This sample contains only 11 strategies to give

readers an idea of what this eBook is about. All
remaining 189 strategies will follow the same
format.

To get the full copy of this eBook (with 200
strategies) return to the web page that brought
you here:
https://www.tq100.net/diy-digital-marketing-
ebook

and then click on one of the "Buy Now" buttons.
Depending on which button you click, you will be
either taken to an Amazon.com product page
(ASIN: BOFCSK1949) to get the kindle version,
paper back version or hardcover version, or you
will be taken to a secure checkout page, on this
website, to get the PDF version (downloaded to
your computer).
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